Insights from the Dementia Attitudes Monitor
—the importance of dementia risk reduction
messaging within the NHS Health Check
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Introduction to the Dementia Attitudes Monitor

Dementia Attitudes Monitor

Wave 1 2018
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Research conducted by Ipsos MORI

2,361 face-to-face interviews
conducted with people aged 15+
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Headline results from the Dementia Attitudes Monitor
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‘Dementia causes death’ ‘

51% of the public
recognise that
dementia can cause

death
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. 60% of the public
i correctly disagree that
‘Dementia is an
inevitable part of
getting older’
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. Just 34% of people
Bl% 7% g6 2% o i1 sa :
. think it’s possible to
reduce their risk of
developing dementia
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34%
Les:s mentally ] ‘!
O active v 59 Blood pressure
tgj:—:.gss l l ’ 39 High cholesterol
/ 3% Heart disease

Heavy drinking,
smoking, diabetes, physical exercise




73% of people would
want to know their
personal risk of
developing dementia

73%

Want to be told
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Using the NHS Health Check as an opportunity to
railse awareness
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e Since June 2018 risk reduction
messaging is recommended for all ages

* It's a simple message of what Is good
for your heart is good for your brain

Free NHS Health Check e Based on a feasibility pilot and following

Helping you prevent heart disease, strokei

ESCAP approval
* Recognition of need to improve

pementia’ RSy JoU8 practitioner skills and knowledge
Helping your i
brain to stay
healthy
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« Audit of implementation in 2019 showed
that 80% of services had or planned to
Include in the service specification

e 20% of services did not have immediate
plans to offer risk reduction messaging
to all ages
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Any questions?
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